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The hospitality sector continues to 
grow year-on-year as competition 
drives standards of service and 
amenities higher. 
Hotel Management International ensures that the most 
influential decision-makers in the industry are kept abreast 
of the latest strategic and technological developments by 
exploring the most up-to-date ideas, opinions and solutions.

Published since 1996, this leading quarterly publication serves 
the needs of the world’s hotel industry and related services, 
bringing together current knowledge and informed opinion on 
key issues including hotel investment, business management 
and development, design, maintenance, IT, food and beverage, 
and personnel.

Hotel Management International is supported by 
www.hmi-online.com, ensuring your products and  
services receive plenty of exposure.

An official  
publication of  
the European 
Hotel Managers  
Association

Event partner
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Winter 2015

www.hmi-online.com

In the ascendancy
Arne Sorenson takes Marriott International to new heights

EH Awards    •   Healthy hotels    •   Lighting round table    •   Technology trends

An official 
publication of

Complexity of design
MKV’s Maria Katsarou Vafiadis

Community conscious
How best to forge a local identity

Winter 2016

www.hmi-online.com

www.ehma.com

An of� cial 
publication ofSuspend disbelief

Adam Tihany on designing for memory

Lifestyle choices  
What does boutique mean in 

today’s hotel market?

A brand new day
Puneet Chhatwal introduces 

Deutsche Hospitality

Nordic focus    •   Social spaces    •    EH Awards    •    Personal data

Autumn 2016

www.hmi-online.com

Local colour
How operators are forging ever 
closer ties with their communities

Brexit outlook   •   Gabriel Escarrer Juliá   •    Sub Sahara spas    •   Data security

History boy
Martin Brudnizki on looking 

back to move forward

Channel changers
Who should be driving your 

social media strategy?

www.ehma.com

An of� cial 
publication of

www.ehma.com

Spring 2016

www.hmi-online.com

Down to a fine art
Thierry Despont discusses a design philosophy founded in tradition

An official 
publication of

In the driving seat
Wolfgang Neumann applies  

the accelerator at Rezidor

The outsiders
Charting the rise of  

third-party operators

Greece focus   •   Serviced apartments    •   Hélène Darroze   •   Hotel Buddy



We continue to invest heavily in the circulation of Hotel 
Management International and have created a powerful 
international readership. Our database of key decision-makers 
in the hotel industry accounts for approximately 80% of all 
purchasing authority.

Hotel Management International has an ABC-audited average net 
circulation of 10,811 and a projected readership of over 67,500 
(publishers’ survey). Hotel Management International reaches 
a target audience of industry peers with the highest levels of 
purchasing and decision-making power.

Readership

Member of the 
Audit Bureau of 
Circulations

GeoGraphical breakdown

Job Function

type oF orGanisation

what level oF purchasinG  
involvement do you have?

Corporate Owners 
and Presidents 30%

Independent Hotels 35%

Architects/Interior 
Designers 8%

Hotel Management 
Companies 7%

Hotel Chains 40%

General Managers 30%

Operations Manager 8%

Banqueting Managers 5%

Purchasing Directors 5%
Architects/Interior Designers/ 
Outfitters 5%

Consultants 2%
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Europe 63%
Middle East 21%

North America 9%

Asia 7%

CIO/IT Directors 5%

Heads of Hotel Finance/
Heads of Hospitality 10%

Financial Institutions/ 
Real Estate 10%



Digital edition 
20,000 copies will be sent via email to senior decision-makers who buy, 
specify and recommend products at major companies worldwide.

High impact 
Your advert will be placed in an environment in which the reader already 
has an interest and that will stimulate a strong impulse to buy. However, 
the real value comes when major decision-makers suddenly find a focused 
journal, specifically dedicated to their needs, that they can easily share with 
their peers and teams. 

The digital edition will provide links to your website, which will allow 
instant access or ordering. In addition, your advertisement or editorial can 
be enhanced with animation or video for greater impact and response. 

Search engine friendly 
The digital edition of Hotel Management International will be indexed by 
leading search engines, providing yet another way to draw readers to your 
advertisement. Readers looking for specific information will arrive at the 
digital magazine page as easily as at a website. 

advert sizes
Banner (468×60 pixels)
Mini tower (120×300 pixels)
Spotlight (120×60 pixels)

production details
All adverts must be supplied in 
either JPG, GIF, animated GIF, 
HTML or SWF file formats.
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June 2017 Features

Foreword

news & stats
�� EHMA - industry comment from the president of the 

European Hotel Managers Association, Hans Koch. 

�� A round-up of the most recent happenings across the 
international hospitality sector.

str Global 
�� The latest stats on European hotel performance from our 

associate partners.

big interview
�� Chris Nassetta has identified EMEA region as a major driver 

of growth for Hilton Worldwide over the coming years. We 
sit down with the group president and CEO to talk new 
brands, global trends and the increasingly competitive 
battle for dominance in the millennial market.       

business management & development 
�� With a number of large hotel groups still trying to sell 

assets and reduce exposure to a difficult European real 
estate market, are targets being hit, who’s buying and are 
operators seeing a fair price? Mark Wynne Smith of Jones 
Lang LaSalle, Deloitte’s Nick van Marken and Tim Helliwell 
of Barclays provide their insights.          

regional focus
�� Turkey has long been seen by international operators as 

a market ripe for significant growth of branded properties 
across all segments. However, factors such as an 
increasingly fraught relationship with Europe, creeping 
authoritarianism, and a number of security concerns have 
seen a significant drop off in international visitors and 
raised serious questions around long-term forecasting. We 
sit down with regional hospitality leaders to investigate 
whether operators, developers and investors retain their 
previous levels of optimism, what is being built and where.   

special report
�� Traditionally the forgotten end of the hotel market, where 

the overriding philosophy has prized expediency, scale and 
simplicity, the budget segment is undergoing something 
of a revolution, with design-led, select service, affordable 
brands making a number of the more established players 
look distinctly dated. Is this the future of the sector and 
are such concepts sustainable across the sorts of massive 
franchise rollouts that drive so much of the budget 
segment? Frederik Korallus, CEO of Generator Hostels, 
prizeotel founder Marco Nussbaum, and Cédric Gobilliard, 
head of AccorHotels’ newly minted lifestyle division, share 
their thoughts.   

operations
�� While it has long enjoyed great success in the US, the 

extended stay space is yet to really take off in Europe. 
However, this has not stopped operators making big bets 
on its future success. What accounts for the growing 
excitement surrounding this trickiest of segments, who are 
the brands looking to make the biggest impact, and how 
might they differ in terms of experience and service to what 
has gone before? We meet Zoku founder Hans Meyer, Eric 
Jafari, managing director of SACO, and Lee Chee Koon, 
Ascott’s CEO, to find out more.

design
�� Having closed for renovations in March 2013, Paris’s 

legendary Hôtel de Crillon will finally open this summer 
under the management of Rosewood following more 
than four years of exhaustive restoration work. Hotel 
Management International speaks with Richard Martinet of 
the Affine Design architectural agency and Aline d’Amman, 
the project’s artistic director, about the delicate act of 
preserving the historic while introducing all the elements 
expected of a 21st-century luxury hotel.           

Food & beverage
�� As international director of the Michelin Guides, Michael Ellis 

oversees a series of publications that have the potential to 
make or break both established and emerging chefs and 
restaurants. But what efforts is the little red book making to 
keep up to speed with shifting dining demands and, in the 
information age, how does one keep the guide relevant when 
there are so many other sources available? He answers these 
questions and more in an exclusive interview.        

Guest amenities
�� What are business travellers looking for in loyalty programmes 

and how does one best ensure repeat custom? The answer, 
it would seem, is variety; more choice of rewards within a 
redemption programme. We speak to the people looking to 
create new types of schemes, including Mark Weinstein, SVP and 
global head of loyalty and partnerships at Hilton Worldwide, and 
Susanna Freer Epstein, SVP customer loyalty marketing at IHG.   

technology
�� Hyatt Hotels has announced an in-room platform that allows guests 

to stream their favourite apps from their smartphone directly to their 
in-room television. It is the latest effort on behalf of operators to 
harness the technology at their customers’ disposal, emphasising 
a need for integration, rather than innovation. Jeff Bzdawka, Hyatt’s 
SVP of global hotel technology, discusses the challenges and 
benefits of such an approach and how best to offer a seamless in-
room tech experience.

the insider
�� EHMA member and Meliá’s area director for Italy Palmiro 

Noschese looks back upon an award-winning career in 
hospitality. 
 

Editorial content is subject to change.

Through a combination of exclusive interviews and contributions from leading figures within the hospitality sector, Hotel Management International offers unique 
analysis with unparalleled insight into the latest developments across Europe and beyond.

Editorial agenda



In our annual readership survey, Hotel Management 
International invited readers to complete a short questionnaire 
telling us who they are, what their level of responsibility is, 
how often they use the publication, what they liked about it, 
and to include any other comments. The findings highlighted 
the following benefits of the publication:
 
�� 99% of participants stated that they believed Hotel 

Management International to be a reliable source of 
information, with 43% having sourced a supplier or  
vendor via the publication in the last 12 months.
�� 35% recommended the purchase of a product or service as a 

result of an article read in Hotel Management International.
�� 83% of our readers will visit a company website for  

more information as a result of an advertisement. 
Significantly, nearly half of those who were driven 
to take action due to an advertisement did so by 
recommending the purchase of a product or service.  
This figure equates to 25% of all participants.
�� 49% of participants have been motivated to take action 

in response to an advertisement in the publication; 67% 
stated that they had been motivated to take action in 
response to an article.

www.hmi-online.com
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Hotel Management International is  
supported by www.hmi-online.com, which 
enables easy and thorough communication, 
and brings together a global community of 
industry professionals and a wealth of  
market knowledge.

�� Products and services: details of leading 
suppliers and service providers, with full 
company profiles
�� Events: a comprehensive listing of industry-

specific conferences, tradeshows and 
exhibitions for site users to plan ahead
�� Editor’s choice: remain up to date with the 

latest happenings in the industry

www.hmi-online.com

Online
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special options (poa)

Advertising rates

hmi contacts

Global Trade Media, 
John Carpenter House, 
John Carpenter Street, 
London EC4Y 0AN
T: +44 20 7936 6400   

E: richard.pollard@globaltrademedia.com    
W: www.hmi-online.com

Publication Manager
Richard Pollard 
+44 20 7936 6784
richard.pollard@globaltrademedia.com 

Editor
Phin Foster
+44 20 7936 6857
phinfoster@progressivedigitalmedia.com

  x1 x2 x3 x4   

Full page  £5,900 £5,310 £5,015 £4,425

Double-page spread  £9,900 £8,910 £8,415 £7,425

Half page  £3,950 £3,555 £3,358 £2,963

Island  £3,500 £3,150 £2,975 £2,625

Outside back cover  £7,900 £7,110 £6,715 £5,925

Inside front cover DPS   £11,900 £10,710 £10,115 £8,925

Inside front cover  £7,900 £7,110 £6,715 £5,925

Inside back cover  £6,900 £6,210 £5,865 £5,175

An of� cial 
publication of

www.ehma.com

Summer 2015

www.hmi-online.com

Europe in the frame
IHG’s Angela Brav targets continental expansion

Amid the rouble
What next for operators 

in Russia ?

Mind the gap
The need for more 

female leaders

Hotel Footbal   •    EHMA in Geneva    •    Rezidor Development    •   Morgans Hotel Group 

An of� cial 
publication of

www.ehma.com

Continental lift
Amy McPherson discusses doubling 

Marriott’s European footprint
 

Bigger budgets
How new players are transforming 

the economy space

MINT economies   •    Medical spas    •    Daniel Boulud   •   Recruitment round table

La nouvelle 
époque
Peninsula revitalises one of the most 
storied addresses in Paris 

Summer 2014

www.hmi-online.com

The inside viewAn of� cial 
publication of

www.ehma.com

Agent of change
Harriet Green on transforming 

Thomas Cook’s fortunes
 

Last orders
What is the  future of hotel 

room service?

Global philanthropy    •    Wine trends    •    Healthy hotels    •    Iniala Beach House

Industry leaders discuss French hotel performance

Spring 2014

www.hmi-online.com

An of� cial 
publication of

www.ehma.com

Winter 2014

www.hmi-online.com

A kaleidoscopic career
Lifetime Achievement recipient Sir Rocco Forte gets re� ective

Hotel investment round-up   •    Four Seasons Moscow    •    David Muñoz   •   Serviced apartments

 A night to remember
We reveal our 2014 European 

Hospitality Award winners

Generation why
Should millennials 
dictate tech spend? 

An of� cial 
publication of

www.ehma.com

Autumn 2014

www.hmi-online.com

A front-line view
World-leading concierges debate 

the future of their profession

Qatar focus   •    European Hospitality Awards    •    David Thompson   •   Loyalty schemes

 Swiss timekeeping
Jean Gabriel Pérès re� ects on 15 years 

as Mövenpick CEO
 

Changes in lifestyle
Luxury brands enter the hotel space

An official 
publication of

www.ehma.com

Spring 2015

www.hmi-online.com

Independent spirit
The Beaumont dives into London’s luxury scene

Millennial brands    •    Spa trends    •    Raymond Blanc    •   Digital investment 

 All that Jaz
Puneet Chhatwal plots 

Steigenberger’s next move
 

Turkey talk
The story behind Europe’s 

most dynamic market 

�� 1,400-word  
Co-published article

�� 600-word  
Client side interview

�� Carrier sheet (a quarter-page 
advertisement on the address 
sheet that accompanies all 
reader copies)

www.ehma.com

Autumn 2015

www.hmi-online.com

The nature of luxury
Frank Marrenbach outlines his 

plans for Oetker Collection

Iberian outlook   •    Mobile platforms    •    Sustainable luxury    •   Room service 

An of� cial 
publication of

In his element
Matteo Thun’s Venetian vision

The disruptors
What does Airbnb mean 

for established operators?


